
Jewson came to EMC3 seeking help to promote their touring trade show Jewson Live as well 

as their rebrand. Jewson Twosome was a re-skin of a previous campaign where the 

activation is a simple pairs style game where users must match cards to earn points. This 

was featured at Jewson’s exhibition stands to engage with consumers and entice them to 

approach the stand.

Total engagement.

From the beginning the EMC3 team were 

dedicated to achieving the best campaign 

possible. The level of professionalism and 

commitment to customer satisfaction 

ensured that they delivered a successful 

product. I would definitely recommend 

them to anyone in search of a digital 

fulfilment company.
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