Tango’s Taste of Terror “Spin to Win” Halloween game

Working with EMC3 Reality as a partner the MRG activation team ran a pilot digital,
instant win activation across multiple venues over the Halloween period. The
activation was promoted in participating venues through POS kits that signposted
consumers to scan a QR code with their smart device and then purchase a Tango
product to game token for a chance to win instant cash prizes and branded
merchandise.

SPIN TO WIN!

Key Objectives:

anlié
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MATCH 3 'éngo TO WIN!

Venue activation: To increase to volume of venues that display the POS kit and fully
activate the campaign with their guests.
ROS: Drive the conversation rate of consumer that engagement with the activation to

making a purchase of Tango in the venue.

Report Highlights:

78% of venues activated the promotion, a

substantial increase as result of more focus
on kit distribution.

17% ROS conversation for activation
engagement to purchasing a Tango product.

100% consumer satisfaction and 0 support
or user issues.

CASH PRIZES & MERCHANDISE
THIS HALLOWEEN

FOR YOUR CHANCE TO WIN ONE OF THE AMAZING
PRIZES WE HAVE UP FOR GRABS INCLUDING TANGO
HOODIES, £10 CASH, £50 CASH OR A WHOPPING
£1,000 CASH, PLEASE ENTER YOUR UNIQUE GAME
CODE BELOW!

YOUR UNIQUE GAME CODE:




